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| (Abstract) :

Tt it 1 wmiSes SR REferdt 30 o Seerd ST (ST AHIS o YT T6 WA ST | (ST 8, 9 %
TR & 7T qeT Y ST SFeeilfehd 81 A1 T AT eimed 3 feer i Tkt <) i wre & wrer-arer gt gy i Hixa
ST H SIS 1T hLelT @ | Farferdt ot ot st Femel amenfia W aes @ fomm wirfiert e safeh st @it @ | St amms
F affera fecl Y srfireafh i sTmast 2ar € ofi fafadt o & quret =t foramefier sfswer & o @t s & st fafadt m
Sfgarar (Fafth & sTiafe 3R aTer @) i SACreATS i T o TR 0T 3 STHRoT S 8 | Set fafordt ot et m
TTEATCHS 55 <@ ST HehelT 2 |

SUheddT (Hypothesis)

n At ST ST TTE SIS e S H 3@ ST § | 36k e T hvT € ST g R §Y T 30 @ IR ?

*  FIfTEt T ST FeTelaTat GIUERIVT T €, SRt SITH STEH! HHEIT § shi del qga | I8 TH-S6H AT o SR fSier 7 39 AR
SIS T TTHAT Tt AT T2 |

v fafed o Sfiem & o & Ser ST € 31w A HaeHT 3 e 8 | T SHoh! SRt STTH SR T ST 8 2

39T TS WEed (Objective & Scope)

Faferdt T % ST AT WIS TeATa hl I HT |

Tt 37K fraferdt o o Femed % oTmaef ewtree % gfEenior i foe=m |
fafad oo fra ST A 3Eare 2

fraferdt =i o Temet 1 AT AT ST SThar AT, SHehT HTHTISIh ST |

@)
©)
@)
@)

wirer — afarfer (Research Methodology)

> W(Observation) : ST TR & aﬁﬁwaﬁﬁﬁqmﬁﬁé@msﬁﬁwwwﬁaﬁt
et & mream @ i faferdt S H siqdey € o ag fr yeER s A @ g 2

> Si'clﬁi'{@%‘%;ﬂ'UT(ContentAnalysis):wﬂﬁﬁlmf@%ﬁﬁﬁ%m%maﬁﬁwmwiw
Y T T T MRS 1 T fwa e & foreeht fersguvitener smen et o we anelen vat i awidt € iR fafadt
It b Frerteo et R |
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> HiHST Heher T T H T T Y AT, AL, Sag-HTd Tk SATE e (Fwsiferd ek 8 SR
Y T I TS Fraia W) ATEia) Infie ? | frees e w qeat s wismamTa faswr v freee e R |

[HrerTerens farsLwor (Critical Analysis)

2relt 21 TgMter Safch o A Atk o foreml =t ot 37 wfierar @ A Ao ST o &9 4 fiq g fown § st
FHTUSHH hT I3 HEAT T ST Torw0T T ST € | 3767 Frishn o &9 # F@forel 2 St uet o g ROT i @ &
TITE AT &, ForaeRt armfsrn strerer faferdt st s e § | 9w fafadt m @ gag fufaat e ammfe, aienfor st
iAok foreml st T, F T AT AR o FiHfT & e fsdfva Far g |

ATl <1 WISt o WY T A WTEl sl AT T R o Ferel HiSEt i o 7 ARk a dgd O
AR SIS T & T AT & TR For=m i SHTaRTiERaT 1 qedieh HAS o AW § i AT § | O 3R Aol gt aht
1Y SIS AT I TAa (Sfied T H) T & & % 00 bl GRIerdT hi T3 e W AT Fagid i S0 3a1 2 | Tt faferet 3 st
HUISTITE Yegerarel givenior & forelt qear ud foramd it qu shedt @ uig saen o1 ¥ el o 7 wqel wed € 2 | F weiferd sfie-
ferat o wmerfores Reerfert ox ff it e @ fop e feafert it = formr Sieft # S8 qredatter foram <11 a1 & it o8 o ek
T R T Tferet T SIS o S T i ST ST o & T HEapd o STETee (o8 o & 5 Rafcrd 31 |, aemef i
e &1 fafore €9 & sraer Yo it war e |

Taferdt =i =t wwrsy, I & i rar & foraes e 3 st wmret & fafie o, <1mo o o7t Sfeetarsty o g off oo
foranatt o7 T eeR ¥ Sied § ‘T{T\'[ et & I I A ¥E = R “Reality programming is different from documentaries,

News casts, and sporting events that use realism to entertain and inform its viewers. Documentary material tends to focus on

geographic or culturally remote life and people.”

T afied o 567 Tiftq & SRt St o ST Teh AHIGTIT doh ol he | TEh @ ® | S il sl OX TR shidishd
‘sie-3fear sfa-fafed =w dqr st o Sisd = Tfesr it e Saex sfear & w9 | 3o a1 W= Hetrall o Headl i
aRTiaT & | Tt § faferdt ot st ST U S % S Sedn =l T 8 | it oA Rt awgfaft (Seript) % 7@ 3 W S %
ST TSR § THTHR &1 ST @ | 0T §HIS 1 U o1 Raforet 3T o1 9gd STes! 3f¥ § @l & A1 qHT S8 STeT- e Tl
TEAT 2 | T8 T TH WIATCH &0 o & H @ 8 T (o7 TehT SHTsT-saaeel § g6 ael aed ST ST rfee di 0 et
AT € 308 ar Faferdt i et 1 Tt =i sar s wer @ S A w e 7 8 W e s @ 3 | g et % uh
T St o w9 | fferdt 2 qurt o STrext w9 % Arer ol i T e o Seqd T 8, et s wHTS o 7 9ed ge ot

TEAT & Fifh “Television has long served as a medium that allows selected private individuals to exchange exposure for fame

and fortune. Historically, quiz shows did not ask contestants to risk bodily injure to eat live bugs, but they selected and
reinforced who demonstrated exaggerated examples, the producers of shows like the dating game (which first aired an ABC
from 1965 to 1973) and the newlywed shows to serve up half hour programs rich with conflict and sexual references that kept

. . 2
audiences coming back for more.”

SR1 ST o UFCIe T ok |1 TS o AT FHISH i Tadl ot 2at Sl o &9 8 fafcrdt s amfsies S s
et 1o & ST AT & 3R TS § Tia ol oo il Teet L AT Tt & Hef e et ohi quar & |

TeforTs ST & STTER “In the study of social structure, the concrete reality with which are concerned is the set of
actually existing relations, at a given moment of time, which link together certain human beings.” HfTT TaTfSTh TT=AT et
o i i @ gu fafere! = o Hea, ferfer, aftfier ST ifimT i STommT € ST anfes Siaffe o a) W fafad & e
ST |

! Andrejevic, M. (2004). Reality TV : The work of being watched lanham. MD: Rowman & littlefield Published Inc.

? Elliott, Deni. (2012). Democracy and Discourse: How Reality TV Fosterers Citizenship. In Wendy N. Wyatt & Kristie
Bunton (eds.), The Ethics of Reality TV. Maiden Lane, New York: Continuum International Publishing Group. P.147.

* Radcliffe, A.R. (1940). The Journal of the Royal Anthropological Institute of great Britain and Ireland, Vol.70. No.l.
Retrieved from http://www jstore.org/stable/2844179
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fraferdt =it et & &0 ot o wafrera of aftfurf i aftada 6t 3fe & T @ safae dr sta e foiem @ i w=f
fafadt o m%a‘rwﬁgmﬁ%gﬁ-@v&ﬁﬁqﬁwﬁm‘rﬁ?ﬁw% | “About the show, Zarina Mehta, CEO Bindass says,

"Big Switch sets new benchmarks for reality TV programming not just in India, but globally. Our idea is to bring together
two clashing worlds — that of the rich and their slum buddies and shatter all myths about both! Mumbai's slums are
stereotyped by the world's media. But the reality is that slums are filled with stories of triumph against adversity, people with
ambitions, hopes, dreams and success stories. Our aim is to give an alternative view of both lifestyles filled with fun, massive
dozes of humor and drama.™ Yﬁm%waﬁwwmé fSrErehT e T % SR %W?ﬂﬁ%qﬁ 3R 32 St A frg
T foRet g T 2

Tyea: TS e fidk FS SfeRat shT wreftedTensh gfE wX smrefia 2 81T @ 9feek “The world of everyday life is not
only taken for granted as reality by the ordinary members of society in the subjectively meaningful conduct of their lives. It is
a world that originates in their thoughts and actions, and is maintained as real by these.”” AT Sfia o forml =T remd &
HHTIST ETHT 3l T S 3T & SISl § AR WG el sht Ferqol s{enrsAt bt waiawer . foram-fomet e 2, o
Taferet <t guat i sreTatl § Tuiaid ot Jemel &9 a1 & I WIS T o Fref T a1 & ATqieh 987 3l e 39
TR THTST 3 WA TR @Sl L JaT R |

FHTST H AT SEeld o qioed § faferdl 20 ge i oudT @ | ST =R Aifd o fS=) #3dT 2 | “The moral analysis of

reality TV, or of any form of entertainment for that matter, would be pretty straight forward: as long as some, any people

enjoy it, as long as no one is significantly harmed by it and as long as it does not treat others as mere means, it is morally

good.” TEferdl 2T 2l FHS o I 9T T ST & oo w2 2hig el =iy & g1 =TedT & a1 9l o 7 o ST 37 ug=H
foTT ohred et & | merfoTer & a1 ek for € e shear faaar & uiq I WHIS 1 T ST s o ST © |

St At et o T 4 REferel 91 ST 2 AR SHIcHs o dI 0 STtk o 7 H HaTE i A § | STt A faee
aftERiHT T 2l TefRia st @ SR fre-fret afcier 5 2t o6t S o st agaTT € STt a8 7 =red gu oY gy ol §ie o T A
3| wieapfr 3emT it T ger Sefe o T T % 9 § A T S, 3afere swent St wmrr 31 fafire i e e &
G H STATROTCHS ST F & o ST weha @ | 1S Ig= 9Tk afore T gt o e wfed 7 g8, afeen safor 2t & fop suehr
fofRrma ot wif et o ATt SAraT & wens @ 1 faferdt o o we H STrenT wiHes o AR W e AR S 8§ Fifeh HEhf ST
T I8 AT S[SAT & AT & AT T FATHY A bt T HRITE T ST SAGER H 9a T € | A2t SR & HRART it &
11 21 ISTE H AT TR bl FohIeH IS W @ ST, o STeR-aer 371 =0 o a1y de, S, i geler i gfohm st

21 “Much of reality TV gets its appeal through stimulation of the lower pleasures, through erotic titillation, voyeurism and a

vicarious amusement with characters sexual, alcoholic and violent antics. Contrast this with activities that stimulate physical
and mental pleasure say a great meal with fine, smart friends.” TTeITed % ffrd) 31 § g et TOwr & ST AR |TST o Afcrehar
I TIF T T AT 3 | ST ARAT SBT3 & BESdT i U AT 2 | THE eS[E TR HEhfa # faaft witfe o S@:- g
i T, T et ace, awanger, fon siex, <o &, g smfsi @, sif oy T, snfe 3 Stoem yamer wenfud foram 31

* Rasquinha, Reagan Gavin. (Oct 24, 2009). Genelia: Slumming it out! TNN. Retrieved from

http://timesofindia.indiatimes.com/entertainment/tv-/Genelia-Slumming-it out/articleshow/5152548.cms?referral=PM

> Berger, Peter L. & Luckmann, Thomas. (1991). A Treatise in the Sociology of Knowledge, The Social Construction of
Reality. 27 Wrights Lane, London W8 STZ, England: Penguin Books Ltd. P. 33

® Meyers, Christopher. (2012). Flourishing: Reality TV and a life of ethical excellence. In Wendy N. Wyatt & Kristie Bunton
(eds.), The Ethics of Reality TV. Maiden Lane, New York: Continuum International Publishing Group. P.12.

T wEl, . T, (2006). R I, (3T, T Fall5 fHE). e, 7% foeet: o e, 7. 15.

* Hill, Annette. (2005). Reality TV: Audiences and popular factual television. 270 Madison Ave, New York: Routledge
Taylor & Fransis Group. P. 10.
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Tt HROT ] T T F H3 TR Tfqawt s somiia oft fFam S ® “humiliation in reality TV shows is often mandatory for

success. The target audience for most reality TV shows is teens, mostly young girls. This demographic is led to the
conclusion that humiliation is a necessary step in which to reach their goals and be successful in real life.”’

T TR LT fof 3Eeh! Yl & H EE0, T, 0T ST RO o6 foreis sorredt 7 <@ m @ | 8w o e s §
forafea frm M 71 “Reality TV into major media events where the popular and every-day representation of reality are met by
severe elite criticism and moral rejection for its commercial infotainment version of reality. Therefore reality TV can be
analyzed not just as a typical time bound hybrid form of factual entertainment, but also as a metaphor or a symptom of the

development of a commercialized and globalized media culture.”"’

efiforem frarfordt =i 3 oo sfafsiem & wetel ot weemTa 3R Jafthen TRqeientor @ Sitg & 3T @ | TOst § 3ue-
QoI I AT AT STt T TTE L ATHTISIR ST GYHI WIHTISIh EET 1 9 LT € |

TeTeh ST Tt STET foreft off ST o STOATQ AT TR &, AT ST & - 7o, 3 A1 SeER ¥ 98 93 50
HEGH L & | el 9T ARrenierd: i 37t farferdt o o few €1 e €, 2t <el @it € S1sH 91T § oot 9 U ok ST -STerT
Toreer o Faferet <t 3 S1oAT ST ST Tar @, Sia § SRt o 37K fofarst © 1ot Soisidl Haiferd 91  eiehi ohl qiadH, forear ar
farfererar fean 2 ok strawor § g3fe I 1 30 == & TN @ RISEEAN) = “Reality television has become so infused
within our culture we don’t notice its stupidity or the actual lack of reality in the shows. Whether we watch as a guilty
pleasure or for pure entertainment, we watch it nonetheless. We have become a culture that derives pleasure from watching

what television producers tell us what reality is. And it only continues to be made because Americans can’t seem to click

power-off on their remotes.' F@feret 31 % g¥ieh faferdt ot &l @2 &4 a1 ZFAST (Phenomenon) 3 €9 H TR d & ST 89N
Sfter ST feren SelfersT 3l s o7 T § SR Sdfed st areforshar H e 81 T e |

ﬁWﬁ‘(Conclusion)

> Taferdt s wurst it fafi Tat o SeemTd quTe o S Jafwen sftae st Sehfodsh Jomeft T SEweT & fordenT aiemfaes g9
e o T, qfg 3T 37 =il 3 forsmre ot we 2 o forepme e ftr 3 STeRT ST T 3 Tt 2 € |

> et o v | faforet S eant o Tl o e STot gloshtea el i agrdn & S it Sl WHIS o qR H ST e
ToTaaT 8 3 I8 368 T S1eh =T =t ST & 371 ¢ SFhI0 sl §Ehid & SIS 1 Ta FdT 2 |

> & H S U Y At 3 St o STeT T 01 i Wiei TRl e TR aTareReT § Bfed ST shi aredtarehdl i st
i TSR T o, FSTeent T9Te GaTST oY ST ferehdT 9T IS o T |

> Tefifors faferdt <t = STo S e 1 36 TohT ST fof Stk o Siat qferd fomm et sramor sht Femrat st Eerr &
|

> fafert =i o auTst Y ARl T o [GHaT AT ST © | T HATfeRT St oIy o ST & 371 |owsl o &3 O 369
TTFr SRt 3 ST T ¢ |

> Traferdt 2 o |rmTfores guTe o HIoT QAT h1 18T T 39 deb-itehl | TUeT U STqUel §9 6 1 31 €, Wfafe Sfie o 98 weg
(ST EITerd 317 o 21k § SIS Bl ©) ITNR BId & [STH ST GHTST 3l g a1 =rear & |
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