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REVIEW OF THE ARTICLE

Factors Favouring E-crm In Banks

Anitha. G and P. Jayalakshmi

Title and Abstract:
The title was clear and well articulated. The abstract was complete and essential details
were presented. The present study has been done to study Factors Favoring E-crm In Banks.

Introduction:

Introduction was justifying. The present day bankers use various customer relationship
management activities to enhance their image in a brighter way.The e-CRM approach in
relationship management and it gives great benefits to its stake holder including employees,
customers, suppliers and channel partners.

Methodology:

Objectives of the study stated clearly. The present study was Qualitative in approach. The
instrument has been created by including 22 statements pertaining to the various dimensions.
Author used factor analysis for analyzing and drawing meaningful inferences from the opinion/
benefits derived from e-CRM. SPSS version 14 has been applied to analyze the data.

Presentation of Results:
Results were organized inaway that was easy to understand.Tables, graphs, or figures were
used judiciously and agree with the text.

Conclusions:

Major conclusion stated by author was, five concrete factors which induce the benefits
derived by the customer through implementing e-CRM in the different sector of the banks. The
different dimensions include 1. Operational efficiency and employee’s knowledge 2. Consistent
service and customized operations 3. Physical infrastructure with utmost safety 4. Employee
behaviour and assistance provided 5. Relation and Knowledge.

Scientific Conduct:
There were no instances of plagiarism. Ideas and materials of others were correctly
attributed.

Relevance:
The study was relevant to the mission of the journal or its audience. The study was worth
doing. The study addresses important problems or issues; the study was worth doing.
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FUTURE RESEARCH SCOPE:
1.Factors for success in customer relationship management(CRM) systems.

2.Evaluating Customer Satisfaction In Banking Services .
3.Towards A Successful CRM Implementation In Banks: An Integrated Model.

4.Cuetomer Relationship Management And Firm Performance.

5.The impact of electronic commerce on organizational structure: a case study of e-
commerce decentralization.

HOW TO INCREASE API

Services for Associate Professor to Professor

Thesis convert into book.Publish in USA 50 APl Marks
15 Articles from your Ph.D thesis 150 APl Marks
UGC Minor Research Project 10 APl Marks
UGC Major Research Project 15 API Marks
Call for Book Chapter 25 APl Marks
5 Seminar Paper presentation (we organize) 50 API Marks

N




l’A._l T

A T AT AT o
r

B -f
"~' oy
sl =4
| OF PUBLICATION B
- d 5 o
oe N . o . . foey
i; ; This is to certify our Editorial, Advisory and Review Board accepted research paper of /]
e : Anitha. G and P. Jayalakshmi Topic:- Factors Favouring E-CRM In Banks College:- Eaal
b : Assistant Professor, Department of Commerce, PSG CAS, Coimbatore. The research paper :‘V
i, | is Original & Innovation it is done Double Blind Peer Reviewed. Your article is published in ¥
o | the month of Aug. Year 2015. .

e
i
LEY
M

7 | S
o |8
} mepdl Authorized Signatura ‘::-
'II_ kﬂ%{:nluur_u_unft '
e | gJ '.“.'". o .16 e -
" ”’“ JF“ {3, TB tjﬂ.} 13‘“8 {3."“.8 {3 "ﬁr‘ iﬁ"B 8"‘"‘ '

fﬂm_j\.r Jm

_ _“'fa;m

CERTIFICATE

™
OF EXCELLENCE IN REVIEWING
This is to certify our Editorial, Advisory and Review Board accepted research
paper of Anitha. G and P. Jayalakshmi Topic:- Factors Favouring E-CRM In Banks
College:- Assistant Professor, Department of Commerce, PSG CAS, Coimbatore.
The research paper is Original & Innovation it is done Double Blind Peer
Reviewed. Your article is published in the month of Aug. Year 2015.
] Authorized Signature
;ﬁ LAXMI L
BOOK PUBLICATION
i Erol mmgonSemaicom H. N. Jagtap
l? Wezhailn wresie] I Editor-in-Chiaf
’w‘? ] -l""\_L { -

Reviewed By : - LAXM' BOOK
Mrs.Pallavi Rahul Chincholkar

M.Sc, M.Ed, SET, NET pUBLICATION
M.S (Guidance & Counseling) Ph.: 0217-2372010 /

L ) +91-9595-359-435
Email : chicholkarpr@gmail.com Email.: ayisrj201i@gmail.com

Mob : 09421044094 Website:. www.isrj.org

S s



