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Assam, being an agro-based economy needs a well organized market for its agricultural products. But 
since inception, the economy is suffering from proper marketing arrangements. Guwahati, being the 
gateway of the north eastern region, attracts the sellers from various places to sell their products. 

 

The concept agricultural marketing consists of two terms: ‘agriculture’ and ‘marketing’. The word 
‘agriculture’ denotes that it is associated with agriculture industry and its various products. The word 
‘marketing’ denotes that the requirements of consumers must be understood and the agricultural 
products must be supplied accordingly so that the maximum satisfaction is achieved at minimum cost. 

The researchers have made the study on the basis of both primary and secondary data and information. 
The research is basically descriptive in nature in the form of a pilot survey. The sample units are farmers, 
traders, transporters, wholesalers, retailers and consumers. The information has been collected from 
them by observation and interview method.

In order to have a proper agricultural marketing in Assam, it is necessary to start right from the day of 
planning for sowing the crops. Proper product planning, proper demand forecasting, proper co-
operation, proper supply chain, proper infrastructure and information, proper finance.
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